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Abstract

This study aimed at examining the role of the Jordanian daily
newspapers represented by three dailies Al-Rai, Al-Ghad, Al-Dustour in
raising public health awareness. It explored if the newspapers included
clear and significant agendas among their priorities concerning promoting
health awareness. In this respect, the study employed the descriptive-
analytic approach, using the tool of content analysis that included a number
of content analyses of 8 main categories, with a sum of 53 categories, both
main and sub. Then, Holsti test formula reliability test was conducted,
yielding an 81% intercoder. The tool was applied to a sample of 69 issues
of the three newspapers during the year 2007.

For the purpose of analyzing the collected data, proper statistical
checks were conducted. Where the study found an increase in the attention
paid to health issues in the Jordanian newspapers, which became notable
following the increase in educating campaigns to fight epidemic and non
epidemic diseases, in addition to increasing concern with maternity, women
and child health and food and drugs. Besides, the study findings revealed a
lack of a clear agenda in the above mentioned daily newspapers to cover
health topics albeit preventive health topics recorded the highest rates of
coverage.

The study also underlined a retreat in the role of Jordanian News
Agency (Petra) as a source of news for the Jordanian dailies in comparison
with the findings of previous studies. At the same time, International news
agencies (Arab and foreign) topped the sources of news in the year
surveyed in this study. Nevertheless, the results of this study showed that
Al-Ghad daily newspapers surpassed the other newspapers health-wise for
dedicating a daily page for health issues in its lifestyle daily supplement,
‘Hayatuna.’



The study recommended that newspapers should be called to pay
more attention to health issues and place them among the priorities in their
agendas, along with the political and economical topics that seize their
front pages. Meanwhile, the study suggested implying clear media
messages that aim to promoting healthier public behavior.
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